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Jersey Law 9/1991

AGRICULTURAL MARKETING (AMENDMENT No. 4)
(JERSEY) LAW 1991

A LAW to amend further the Agricultural Marketing (Jersey) Law
1953, sanctioned by Order of Her Majesty in Council of
the

16th day of APRIL 1991

(Registered on the 31st day of May 1991)

STATES OF JERSEY

The 28th day of August 1990

THE STATES, subject to the sanction of Her Most Excellent
Majesty in Council, have adopted the following Law —

ARTICLE 1

In the long title to the Agricultural Marketing (Jersey) Law
1953, as amended,* (hereinafter referred to as “the principal Law™) there
shall be inserted after the words “the marketing of agricultural produce”
the words “by control of production and by other means”.

ARTICLE 2
In paragraph (1) of Article 1 of the principal Law,* there shall be
inserted in the definition of “agricultural marketing scheme” and in the

definition of “regulated produce”, in each case, after the
words “the marketing” the words “or the marketing and production”.

1 Tome VIII, page 267.
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ARTICLE 3

In paragraph (1) of Article 2 of the principal Law,? after the
words “the marketing” there shall be inserted the words “or the marketing
and production”.

ARTICLE 4

In paragraph (7) of Article 5 of the principal Law? after the
words “the marketing” there shall be inserted the words “or the marketing
and production”.

ARTICLE 5

()] After sub-paragraph (a) of paragraph (1) of Article 11
of the principal Law* there shall be inserted the following sub-paragraph

“(aa) for requiring registered producers from time to time
to limit the area of land which they may use for the
production of regulated produce;”.

2 In sub-paragraphs (j) and (u) of paragraph (1) of Article
11 of the principal Law,® in each case, there shall be inserted after the
expression “(a),” the expression “(aa),”.

ARTICLE 6

(€3] In sub-paragraph (b) of paragraph (1) of Article 14 of
the principal Law® after clause (iii) there shall be inserted the following
clause —

Tome VIII, page 269.
Tome VIII, page 276.
Tome VIII, page 284.
Tome VIII, pages 285 and 287.
Tome VIII, page 293.
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“(iv) of the quantity of the regulated produce produced by
any registered producer;”.

2 After sub-paragraph (d) of paragraph (2) of Article 14
of the principal Law’ there shall be inserted the following sub-paragraph

“(e) to limit the area of land used for the production of the
regulated produce;”.

ARTICLE 7

This Law may be cited as the Agricultural Marketing
(Amendment No. 4) (Jersey) Law 1991.

E.J.M. POTTER

Greffier of the States.

7 Tome VIII, page 294.



